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Office of the Secretary
- Room 150
, Federal Trade Commission
4 - 600 Pennsylvania Avenue NW

Washington, DC. 20580

January 30,2002
Dear S or Madam:

T wish to commenton the proposal of a centralized, national ‘Do Not Call’
registry.

I have a regular phone line and a fax line for my home office. Oneach line, 1get
threeor four calls a day from telemarketers. With both lirestogether, that means
a half dozen telemarketing calls daily. At forty-twojunk calls aweek, and 2184
junk calls a year, no wonder my head is ringing.

Please authorize this registry as soon as possible. Ithirkitis indeed, a basic
human right to be letalone; furthermore, | pay for keeping those household
telephone liresavailable, and | should have somesay over who uses them.

Thank you foryour consideration.

Yours very truly,
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December 11, 2001

Office of the Secretary .
Federal Trade Commiss$don o - ;
Room 159 ,

600 Pennsylvania:ave. NW

Washington,D.C. 20580

Dear Sir: ‘
I am writing to inform you of a scam that is taking place.

In late summer 1 placed an order for clothes through chadwick's
Catalog. The sales ai1erk on the phone _offered me two months
"of three magazines for free. | specifically asked her if I
would be charged €or these and she assured me "no" and stat&d
these companies would notify me after two months to see tf I
wanted to continue. But 1 was never notified and my DISCOVER
Credit card account was charged by TheuSynapse Group (I don"t
even know who these people are:).

I never really wanted these magazines and in fact gave them
away. 1 am very upset that chadwick's would give out ny
credit card number without my permission and that these
companies would enter Into this scam.

Please let me know what You can do about this. I don't want
other peépie to be cheated” like this.

#Also, inrvregafd to the "proposed National 'Do Not Call'
Registry® 1 am all for it. The number of calls 1 get on

any given day is outrageous. I also have people knocking
on my door soliciting often at night when it is dark. This
i1s truly an invasion of my privacy.

Thank you for your attention to these matters.

Sincerely,

e 2.

Patricia A. Helwig

m
cc: Chadwick's

-y v» SN

cc: DISCOVER
UT S
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H. Indiana AEEENERENN.

United States of America

The Synergy Global Networks =

ebrery 9,2002 S RRDE SO,
The Federal Trade Commission ﬁ%’{%’%’;ifﬁu:? DAGUMERTS G “\éﬂ ‘
Office of the Secretary /
600 Pennsyltvania Avenue North-West
Room 159

Washington, D.C. 20580

R E TELEMARKETING RULEMAKJING - COMMENT, FTC CASE NO. R411001

BRIEF IN SUPPORT OF R411001:

Pursuantto your request for public comments, enclosed is this brief in support of inthe
above styled and numbered case.

1. Introduction:

My name i Keith William Kimmel (20), a former telemarketer for Telecom Enterprises, an
Indianapolis, Indiana-based operation who solicited fund on behalf of The Indiana State Police
Alliance. Additionally, | was underthe employ of a company called Market Strategies, at St. Paul,
MN -based operationthat conducted felephone-based customer satisfaction surveys, at the request

of a particular client.

I currently reside indfiiil» Michigan and am employed by “ Inc. as
a telephone technical support representative, in which | troubleshoot and repair industry-teading

Borland Visual C++ based real estate appraisal software via telephone.

I have no vested interest (by way of employment, potential monetary gain or otherwise)
from the telemarketing or related industry sectors.

2. Tactics Telemarketers Use:

During my employment at Telecom Enterprises, Bsolicited charitable contributions for a
group called The Indiana State Police Alliance. Using a predictivedialing system, we would
repeatedly call areas inthe state. 1twould not be uncommonto call more than one hundred people

in a single night.

During the course of making such calls, Iwould occasionally get requests from those who |
had called, requestingthat | do not call them again. On the advice of my direct supervisor, Bwas
not to remove anyone from the list "unless they were really pissed, and sound like they might sue
W Instead, | was told to informthe called personthat | would removethem, andthen setthem

for a call back ""much later”, and we would attempt to bit them again.

Upon getting a verbal commitmentto donate to this charity, | would fill out a short form,
and our data processing department would mail an invoice an envelope to remit their paymentin.

As a sales representative, my pay and my job was dependant on how many 'sales’ (inthis
case, donations) I sold. 1twas a common practice for representativesto write "wood", or falsify
sales in an attempt to artificially inflate the statistics compiled nightly. Additionally, | was told during

» my training that "a little bit of wood is OK. Many of them will get the billand pay anyway. They

4472




® page2 February 9,2002

don't think about a bill for $15 or $20 bucks”. Many of the top sales reps in the offices wrote more
wood than anyone, and surprisingly, much of it“came back” inthe form of a check.

A Y

Using a ‘criss-cross’ directory, or a Haynes Directory which lists aft of the telephone, number
inan area, listed or not, we would purposefulty target those numbers because they were ‘fresh
meat, meaningthat sincetheir numbers were unlisted, they received less calls and would likely be
more open to donating.

Many other tactics were used by this organization, of which I will not list here, in the
interest of saving space.

3. Most People Do Not Want to Receivethe Calls:

I'tis my personal experience, and my professionat opinion, that most of the people whom |
called at home, did not want to talkto me, | draw this conclusionfrom the disproportionate number
of people who hung up on me, requested me to take their numbers of my list and simply said ‘no”.

Should a national registry database be activated, itwould likely make these people work
much, much harder for people to call, and it would provide penalties for blatant violations of the do

not call requests.
4. Consumers Should Have a Rightto Choose:

Consumers should have a rightto choose notto receive these calls, and they should not be
requiredto call every single telemarketing office in the country and request removal, nor should
they have to tell each and every person who calls them to remove that person from their list.

A national registry, and stiff fines for violating the provisions of it, are some of the most
important things to include inthis act. It is my position, as an individual, small business owner,
taxpayer and informed consumer, that this law serves the best interests of consumers as well as
allows businesses to continue to contact operations in accordance with their customers’ requests
and wishes.

5. Additional Information, Testimony Available:

Should you desire or require additionalinformation, upto and including, but not limited to,
first-person testimony, experiences and violations while on the job, opinions, written and/or verbal
commentary or otherwise, please contact me using the following information:

The Synergy Global Networks
Attn: Keith Kimmel, President

S ,
T
Sincerely,
= T

Keith W. Kimmel
President, CEO
The Synergy Global Networks

443




UMUA?"L\“g- R S

——'wa' Jo, 26062

?‘”ﬁzf‘w%

- Goo (QMA«.M
Wetl. Dc_

M. N

444



44.5



446



e _PA_ _

ebruary 2, 2002

 °» I

FTC
office of the Secretary

Room 159
600 Pennsylvania Avenue NW
Washington, DC 20580

Gentlemen:

In regard to proposals for telemarketing, 1 would be 1in
favor of all proposals to restrict this nuisance. In truth
I would be pleased to see all of this nuisance eliminated.

Yours truly,

Mary ¢ 622?5

Telemarketing Rulemaking—-Comment
FTC File R411001
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Secretary
Federal Trade Commission .

600 Pennsylvania Avenue, N.-W. oo - ‘
Washington, DC 20580 o

Dear Secretary;

The Public Citizen Litigation h%?uo&mwwll\’/ filed a Petmtion for Rulemaking with
the FTC concerning Privacy NOtices. This Petition requested your strong and
immediate action to make these notices “clear and conspicuous."

| support this petition, and ask that you give it utmost consideration.

Sincerely
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Carol Markese

v

February 11, 2002

Dear Sirs,

Please, please find a way to eliminate telemarketing calls forever. These calls are
an invasion of my privacy and an intrusion into my time Wi familyand friends. They
‘come duringmeal times or during those few precious hours in the evening after a day at
. ‘work. Many timesthere is no one on the line if 1 do pick up the phone (probably a
computer generated call). Most importantly, if | want to purchase something, | am
perfectly capable of doing it at my own convenience.

You will be doing the public a great service if you eliminate these telemarketing
parasites forever. Thankyou for looking for a way to remove yet another one of life's
annoyances.

Sincerely,

Carol Markese

B.S.. There,is also.a.growing concern,: pspec;al}y,gmo;lg those qf uS with elderly parents,
regardmg how telemarketers take advantage of the elderly My own father, who has
never tolerated these pests, has succumbed in recent years because hlS mmd is not what it

once was Pleasg 2. do. wha; YU, can.to prptepmhc;sqmggcqgt mcnms gy S

P 2 I RS h
ETE
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u'*OﬁiceoftheSecretmy T o
4,mnmnnmncmmmmmnrmmnuw S

e —ii_,600PennsylvamaAvenue,NW | '

o ;lvhshnnnon,tklzosso ‘

U j?claagged to be registered.
L rfeéto béon the;lxst, wlneh I think isnot right).. Would your registry include fund-raisers, such as
PRt foreolleges, schools; symphomes, ﬁmmen, pohcemen, local departntent stores (which are: now . :
T leaving announcements of special sales on our answering: machme) landscapets and all the "_‘ ST
SR -:people “ ‘now.in your nexghborhood” seekmg employment? R SR .' T T

: r.'_';Your proposal of a eentrahzed, natlonal “Do Not Call reglstry sounds hke a good possnble

February 5, 2002

arketing are we all are suffering - - provided the consumier is fiot
- (Such & hstmg has’been suggested; bit-includes charginga “modest

years ago 1 'txred of mnmng:up from the basement, down from the atttc, m ﬁom the

- garden < or simply bemg mterrupted from whatever I was doing'in the next room -for an . Sl T
S .unwanted telemarketer s call and a surgé - of high. bloodpressure (We getas many as.ten ofthese . ST
AR calls a day day after day) We now screen all calls on our answering ‘machine, picking up if -
S nearby to identify a legmmate call, or callmg back if unavallable Legmmate callers will leave a.
e message Whlle thls system is by no! means 1deal 1t works pretty well for us for the time bemg

- Last Jttly we notlﬁed the Dlrect Marketmg Assoetatlon both the Telephone Preference Servwe

: ,' and the'Mail Service - to place our name on their “don’t call me” lists. I don’t know if that has A |
helpei Weeontlnueto getmnnyunsohcnted calls everydayandevenmg ' S

A ; Ny .In addmon to these mterrupttons m our hves and invasions of our pnvacy bemg mfunatmg, L
L _'-Atelematketers’ ‘use of my. telephone tying up my lme for whwhl pay = to-vend their wares and

£ Referring to ‘the telemarketing mdustry s argument concemmg expendtture

L ,of taxpayers dollars, the conistimers’ (taxpayers) dollars should not be spent - as. they are now- -
ot ﬁnanctally support telemarketers’ ‘promiotions by the use of the consumers’ equipment "
RN (telephones) ‘Perhaps telemarkete:s shoiild be required to purchase vendors’ licences, w:th
e 'momes from these purehases used toward payment of eonsunmrs telephone “montlxly charg

e - - Thank you for your eﬁ“orts 10 brmg a sclutlon to tlus enragmg annoyance We look forward to
e 'passage of “Do Not Call” Regtsny, or: any plan to keep telemarketers off our telephones

Smcerely,

| - Jonc lequ

JeanC ‘Marlow -
(Mrs Mlchael J Marlow)
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